TRACCIA ORALE N°1

1. Il candidato illustri I'iter della protezione della proprieta industriale derivante da ricerca autonoma e
quella derivante da ricerca commissionata o co-finanziata al Politecnico di Mllano, sottolineando
eventuali differenze.

2. Quale strumento utilizzerebbe per organizzare un sistema di raccolta ed utilizzo di dati commerciali
nella collaborazione con le aziende, enti o istituzioni?

3. PLEASE READ ALOUD AND THEN TRANSLATE TO ITALIAN:

The Office of Corporate Relations connects you with the resources you need to be successful in a
rapidly changing business environment. lllinois is consistently ranked among the top public research
universities in the country. We are home to over 30,000 undergraduate students, 12,000 graduate
students, and 6,500 faculty and staff, making the possibilities for engagement at lllinois endless.
Whether you are looking to recruit employees from one of the most talented pools of graduates in
the nation or want to collaborate with innovative scientists and researchers who constantly push the
boundaries of knowledge, the Office of Corporate Relations is positioned to match your needs with
the expertise of lllinois.



TRACCIA ORALE N°2

1. Quali sono le principali implicazioni giuridiche e normative che le universita devono considerare
nell'accettazione e nella gestione delle sponsorizzazioni da parte di enti privati? In particolare, quali
sono le disposizioni legali e regolamentari che regolano la trasparenza e l'imparzialita nei rapporti
con i soggetti sponsorizzatori?

2. Aisensidell’art. 6 del Regolamento delle Prestazioni Conto Terzi di Ateneo, i contratti che hanno ad
oggetto le suddette prestazioni quali clausole dovranno contenere? Il candidato/la candidata elenchi
in maniera esaustiva tutti gli elementi che ne andranno a comporre il contenuto.

3. PLEASE READ ALOUD AND THEN TRANSLATE TO ITALIAN:

MIT Corporate Relations aids and directs companies interested in multidisciplinary
involvement with the Institute. Its expert staff works with MIT senior administration,
faculty, and company executives to structure and define individualized alliances that
mutually benefit the company and MIT.

MIT Corporate Relations also offers industry access to MIT through two integrated
programs, the MIT Industrial Liaison Program (ILP) and MIT Startup Exchange.

The Industrial Liaison Program is instrumental in providing connections to MIT faculty,
departments, labs, and centers. It serves companies across the globe and is organized both
geographically and by industry. In addition to corporate partners, ILP also helps regional
governmental organizations who look to the unique, entrepreneurial MIT/Cambridge
environment as they begin to develop their own regional innovation ecosystems.



